EPEUVA
employer brand
2021

eA\aoa.

- randstad human forward.




gloaywyn
eAKUOTIKOTNTA £pyodOTN .
al\ayn epyaciakou nepIBAAAOVTOC

COVID-19 o010 €nikevTpo

NEPAITEPW HUEANETN




n epeuva employer brand Tnc
randstad.:

e gival N nio AeNTOPEPNC €pEUVA NAVW OTNV €IKOVA TOU
epyodOTN ETOI ONWC YIiVETAI AVTIANMTN ano To €upu
KOIVO, n onoia OleEayeTal yia navw ano 21 xpodvia
NAayKOOMiwC.

e anoTeAei TNV nio NANPN kalr ave&apTnTn €peuva e
nepioooTepouc and 190.000 ouppeTeXovTeC Ot 34
XWPEC NAYKOOUIWC.

o NEAETG TNV eAkuoTIKOTNTAG Twv 150 peyaAluTepwv
ETAIPEIOY O apIBUOd  MNPooWNIKOU,  YVWOTEC
TouAayioTtov oto 10% Tou nAnBuaopou.

° NAPEYEl XPNOIMEC MANPOMOPIEC OXETIKA HME TO TI
avalntoUv ol duVNTIKOI UMOWNPIOI O €&vav VED
gpyodoTn.
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ENEYXOG TNG TPEXOUTAG EIKOVAG
TOU £pyodoTN

avanTuén oTpaTnyikng
TOU £pyodoTikoU

brand kai Twv ()
ONMIoUPYIKWV

oTolxeiwv marketing

employer brand.

OUVEVTEUEN HE epyalopEvouc Kal

OTeAEXN ME OKOMNO Va Yivouv
KaTavonTa:

dnuIoupyia NUAWVwWY Tou
brand kal TNG EAKUGTIKNG
npdTaong a&iac epyodoTn
(EVP)

napouaiaon Tne €Ikovag
TOU £PY0ODOTN EVTOC
gTalpeiag

LN

Ouvapiko

npowdnan TG €IKOVAC
TOU £py0dOTN EKTOC
eTaIpeiag

a&loAoynon Twv
avTaywvioTwv Yia
TO avBpwnivo

avaluon TnG EWTEPIKNG ayopac . ‘

HETPNON, a&loAdynon
Kal BEATIWON
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yiaTi To employer branding €ival anuavTiko.

ol eTaipeiec kaTtaBaAlouv kata 10%
uwpnAOTEPOUC HIoBoUG, av dev £XOUV
IoXUpn €1KOvVa Tou £pyodoTn).t

50%

TWV unoynQ@iwv
dnAwvouv OTI dev Ba
gpyalovTav yia pia
ETAIPEIA e KAKM QAMN -
napa Tnv evOeXOHEeVN
av&non piobou.2

96%

OUMQWVEI OTI N 1IoXUPN
ouvOEDn TV
NPOCWNIKWY A&V HE
TNV ETAIPIKA KOUATOUPA
anoTeAei Baaiko
napayovTa yia Tnv
Ikavoroinan Toug ano
TNV TWPIVN €pyaocia.’

TWV NYETIKWV OTEAEXWV OUPQPWVOUV OTI €va loxupd employer
brand é&xel onuavTikl €nidpacn oTnv IKAvOTNTA TOUG va
npooAapBavouv a&iooyo avopwmnivo duvapiko. 4

Kabwe o1 avepwnol epyalovral yia KOUATOUPEG, kai Oxl yid
ETAIPEIEC AUTEC KABAUTEG, N avTiANWn Toug yia £04¢ WG £pYy0dOTN
eival uyioTng onuaciag. Toco ol unglBuvol NPOCANYEWV 60O Kal
Ol UNoWn@Iol avapEPOUV TNV ETAIPIKA KOUATOUPA WG €vav ano
TOUG ONMAVTIKOTEPOUC NAPAYOVTEC yid TNV emiAoyn €pyodoTn.
EminAéov, av n e€Taipikn KouAToupa oac eival dlapavig ol
unoynoIol €ival o€ Bon va avtiAn@Bouv KaAUTeEPa av Pnopouv
va Taipia&ouv Me auTrnv. AKOMN, €av ol unown@iol BAEnouv
OETIKEG epnelpieC pyalOPEVWV Kal unown@iwv O I0TOOENIDEG
a&loAoynocwyv, ailobavovTal nio Giyoupol yid TNV UnoPoAr Tou
Bloypa@ikoU Toug KAvovTac nio €UKoOAd TO €nOPEVO BApa oTnv
KapIEPA TOUG.

-



yiaTi To employer branding €ival onuavTiko.

19% 1-2X #1

MOVO TO '19% TV spyaCopé'va ol sTcupsiES be |oxupﬁ #1 £UNOSI0 YIa TOUC UNOWN@IOUC
NayKooHiwg BIwvouv 10Xupr OUVOEDN  €PYOBOTIKN GAWN EIVAL  qrgy TN Siadikacia UNOBOARC

HETAEU Tou Ti Aéve ol epyodoTeG Goov  0€ BEon va QITACEWY £ival 6T1 Sev YVWPICOUV NEC
a(popc'l' TIG ETCIIpEi'EQ TOUG Kal TNV npoq)\auBc'lvo'uv 1-2 €ival va epyaovTal oe vav

EUNEIpia TOUG anod TNV £pyacia Toug (QOPEG Mo ypryopa 0pYaVIopo.”

OTN OUYKEKPIYEVN €TAIpEia.> €pyaTiko OUVapIko.®

/6% 52%

TwV £pyalopévmv nou BIKVouV IoXUpn TV unoyneinv
oUVOEDN PETAEU TNG ETAIPIKNG PNKNG  EPEUVOUV aApPXIKA TNV

KAl TNG NPAYMATIKNAG ETAIPIKNG IoToogAida Kal Ta YeEoa
KOUATOUPAG €ival noAU mibavo va KOIVWVIKAG JIKTUWON TNG
OUGTINOOUV TN OUYKEKPIPEVN ETAIPEIQ  ETAIPEIAC WOTE va

w¢ Mmoavo epyodoTn.? HaBouv NePIOCOTEPA YIa

QuThV Kal Tn oTaon Tng
WG £pyodoTN .6
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T0 80% TNC NAYKOOUIAC OIKOVOUIAC.

apyYevTIV
auoTpalia
auoTpia
BeAyio
BpalAia
kavadag
Kiva

Toexia
yaAAia
yEpUavia
€NNGda
XOVYK KOVYK
ouyyapia
Ivoia

ITaAia
lanwvia
kalakoTav
AougepBoupyo
HaAaioia
MEEIKO

véa {nAavdia
voppnyia
nohwvia
nopToyaAia
poupavia
pwaia
alykanoupn
ionavia
ogoundia
eNBeTia
oA\avdia
NVWHEVO Bacilelo
oukpavia
NVWUEVEC NONITEIEC
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KaAUNTovTac navw ano

3 * Navw ano 190,000 epwTnOEVTEG

H * 6,493 €TAIPEIEC CUPMETEIXAQV OTNV EPEUVA
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. ayopég Nou CUUKETEIXaV oTnV EpeEuva

yla Tn AenTopepn peBodoloyia TnG Epeuvag

e
e’ 5 * AVTINPOCWEUTIKO YIa TO PUAO

. * UNEPEKNPOOWNNGN aTOPWV NAIKiag 25 - 44
* anoTeA&iTal ano PoITnTEC, EpyalOUEVOUC Kal

§ avepyoug
[ ]
|

3,600 epwTNOEVTEC

o
000
000000000

» OIadIKTUAKEG OUVEVTEUEEIC
« 1avouapiog 2021

« 16 AenTa
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ouvBeon Tou dsiyuaToC oTnV €AAAdA
KOIVWVIKA Kal ONUOypa@Ika OTOIXEIA, ENAYYEANATIKN KATAOTACN, NEPIOXN.

YEVOC ENAyYEAUATIKN KaTAOoTAON nePIOXN
. ATTIKA(1) 47%
0 v 11
Vg\\,'%'é% 4582/0"/0 MOvVIUn anacyoAnon 45%
MPOoWPIVF anacxoAnon 12% Makedovia kal ©Opakn (2) 25%
auTOaNacXoAOUHEVOG/EAEUBEPOC enayyeAUATIAG 11% . )
n Aikig ' o NnoiwTikr EAAada (3) 10%
o€ avalnTnon gpyaciag/avepyog 14%
18-24 5504 oIKIaKa | 2% Ynohoinn EAAGda (4) 18%
25-44 50% poITnTAC/onoudaacTng 15%
45-65 25% Ao 2%
gknaideuon
xapgAr'] 1% 1. ATTIKN
MEaN 30%
avoTatn 69% 2. Kevrpikr) Makedovia, AvaTtoAikr) Makedovia kar ©pdkn,

Autikii Makedovia
3. Kpntn, Nnoia loviou, Bépeio Alyaio, NoTio Alyaio
4. Kevtpikil EAAGOa, HTTelpog, MeAomdvvnoog, ©soaalia,

ouvoAiko deiypa: 3,600 AuTikr] EAAGOQ
€peuva: 1avoudpiog 2021

r



ouvBeon Tou dsiydaToc oTnV EAAAdA
TopEac, 1010TNTA.

TOMEQG ,
YEWpYyia
neTpEAalo & PuUOIKO agpIo
napaywyn
UNNPECIEG KOIVAG WPEAEIAC
KATAOKEUEG
EUNOPIO
HETAPOPA & anobrikeuon
dlapovn & diatpoPn
TeXVoAoyia NAnpo@opIwV
XPNHATOOIKOVOUIKA & aopaAion
KTNHATOHEDITIKA
ENAyYYEAUATIEG & ENIOTAHOVEG
dloiknon & unooTnpIEn
dnuooia dioiknon
€knaideuon
uyeia
KOIVWVIKN €pyacia
TEXVEC & Wuxaywyia

-

2%
1%
6%
3%
5%
14%

5%
10%
5%
1%
5%
6%
7%
9%
5%
1%
4%

1010TNTA

OIEUBUVTIKA OTEAEXN
enayyeAuaTieg

TEXVIKOI

unaAAnhol
UNNPECIEG/ NWANCEIG
€EEIOIKEUEVOI EPYATEC
BloTéxveg/Epnopol

XEIPIOTEG PUNXAVNHATWV

Baoika enayyeAuaTa
enayyéARaTa Evoniwv duVApewy

Baon: anaoyoAoupevol onuepa (n= 2,431)




4%

Ol MIO EAKUCTIKOI
£PYOOOTEC.




TI BEAouv o1 unoyniol epyalOpevol
Ta 5 nio onuavTika KpITnpia Kkata Tnv eniAoyn €pyodoTn.

top 5 nio onuavTika KPITnpIa Eupann EMada EMG3a
2021 2020 2019

67% 01 uwnAdG PICBAC & NAPOXES 01 uwnAOC PICBAC & NAPOXEC

uwnAog pioBog & napoxés [ INEG—_—_— 77 64% 02 EUXAPIOTO £PYaOIAKO 02 EUXAPIOTO £PYAOIaKO
nepIBaiov nepIBai\ov
o ' 1 ' '
cuxépIoTO epyacias nepipairov - I 737 03 dwardmeqefging 03 duvardres eEAG
62% 4 €pyaoiakr) oTabepdTnTa 04 £pYacIakn oTabepoTNTA
suvarémnres eE¢hienc I 67/ ai aogaAeia aI aogaAeia
nTes ns 0 60% Icopponia avapeoa oTnv Icopponia avapeoa oTnv
) ) 05enayyeAuaTikn Kai 05 enayyeAuaTikn Kai
G [P2 ook} g npocwrK} G
aoc@aieia

ooepena eonen o1 - N 1

ENAYYEAUATIKN KAl NPOCWIKT)...

*guykpivovTag To 2021 pe Ta nponyouueva £tn, AaBeTe undwn OTI ol EpWTNOEVTEC gival Twpa eAeUBepol va ‘ a a ‘

eMAEEoUV Ooa kpITAPIa Bewpoloav onUavTika ano pia Aiota 16 oToixeiny, evw Ta nponyoUueva xpovia
ATav unoxpswpévol va emAegouv povo 5 anod Ta 16 kpitrpia.

r



TI avalnTouv ol unoywn®iol Epyalouevol
OTav €MIAEYOUV evav £pyodoTn.

TO MIO ONUAVTIKO KPITAPIO

LIoB0C & NaApoxeC

O pIoB0¢ & oI NapoxEG anoTeAoUV Ta N0 CNUAVTIKA KpIThpla
ENIAOYNAG eVOG €pyodOTN Yia Toug duvnTiKoUG £pyalOPEVOUC
oTtnv EA\Gda, pe uwnAoTEPO NoooaTd VIa TIG YUVAIKEG NAIKIAg
35 eTwV Kal avw, kabwc kal Twv epyalopevav nou diabéTouv
UWPNAOTEPO HOPPWTIKO €Minedo.

l'evikd, Ol YUVAIKEG €ival Mo anairnTikéG kal Bewpolv Ta
NEPIOTOTEPA KPITAPIA EMIAOYNC ONUAVTIKA OF OXEON ME TOUG
avdpeg, €EalpwvTag OPWC TA KPITAPIA TNG OIKOVOMIKNG
€UPWOTIAC Kal TNG XPAONG TNG TEAEUTAIaAg Texvoloyiac.
Mapoho nou n duvatoTnTa TNG AMOUAKPUOHEVNG €pyaaciag
a&ioAoyeiTal xapunAd and Toug pyalOUEVOUC, Ol YUVAIKEC Kal
ol egpyalopevol  PE  UWNAOTEPO  HOPQPWTIKO  €MiNedo
unooTnpilouv Mo &vBepua auTr TNV Napoxr.

npoTaon a&iac Twv pyodoTwv

aopal€la anevavTi oTnv
navonuia kal NoAU KaAn

| ]

¢onHn

O1 'ENnvec epyaldpevol a&lohoyoUv TOUuG £pYOdOTEC TOUG
NoAU uwnAa eneidr) NpooPEPOUV €va ACPAAEG E€PYACIAKO
nepiBaMov anévavti otov Covid-19 evw eniong diaTnpouv
MiIa NoAU KaAr €pyodoTikr QAun. AJECWC PETG akoAoubei n
OIKOVOMIKN) 0TaBepdTNTA KAl N eupwaTia TnG enixeipnong. O1
avopec aflohoyolv Tov €pyodOTn TOUC UWNnAOTEPA OTA
NePIOOOTEPA KPITAPIA O OXEON WE TIG YUVAIKEG. Ta oToixeia
ekeiva nou ol avdpec Babuoloyolv uwnAOTEPA anod TIC
yuvaikeg a@opoUv aTov HIoB0 Kal TIC NApoxXEG, TNV aoPpaAeia
NG €pyaociag kar Tnv €EENIEN TNG kapiepag. O XapnAOTEPEG
BaBuohoyiec nmou Oivouv o1 epyalopevol €ival yia TN
duvaTtdTNTa AnopaKpUCWEVNC epyaociac kal Tnv €EENIEN TNG
KapiEpag

natnore £dw yia va JEiTe Ta anoTeEAETPATA TNG KATATAENG
Tou EVP (Employer Value Proposition) pe Baon Ta KOIVWVIKG
Kal dnpoypagIka xapakTnpIoTIKA.

-

natnoTe £dw Yia TNV avaAuTIKr) Napouciacn Twv Mio
€AKUOTIKWV KAGOWV Kal pyodoTav yia To 2021.

onueio 0TiaoNC TwV £pyodOoTWV

duvaToTnTeC €EENIENC Kal
LIo060C & Napoxeg

O1 duvatdTnTeg €EENIENC anoTeAOUV €va ONUAVTIKO KPITRPIO
METAEU Twv epyalopgévwyv auTd Tov XpOvo, KUPIWG yid TIC
YUVQIKEG,.

O péoog 'EANvag £pyodOTnG OUYKEVTPWVEI XaunAr BaduoAoyia
OE QuUTOV TO KpITHPIo and Toug epyalopevolc Tou. Q¢ ek ToUTou,
oTov pEoo epyodoTn otnv EAAGda ouviotatar va Owoel
MeyaAUTepn npoooxn oTtnv €EENEN Tng oTadiodpopiag Twv
epyalopévwv Tou. EmnAéov, or epyalopevol a&loAoyolv Tov
UWNAO WIoBO Kkal TIG NApoXEC TOUC WG €va anod Ta XapnAoTepa
KivNTpa nou npoo®EPel 0 £pyodOTNG TOUC, Napd To Yeyovoc OTI
NpOKEITal yia £&vav anuavTiko nNapdyovra nou AauBavouv unoyiv
oMol ol egpyalopevol. Kabwe autog eival £vac napayovrag nou
gu@avileTal ouxva oTov KOOUO TNG €pyaciac otnv EAAGDa, eival
XPNOILO va EXETE UNOYN OAC AUTO TO OTOIXEIO, OTAV €0TIGlETE
OTIC avAYKEC TwV EPYAlOUEVWY.




TI BEAouv o1 unoyniol epyalOpEeVol

OIEUOUVTIKA OTeEAEXN &
unaAAnAol ypageiou

TwV OIEUBUVTIKWV OTEAEXWV Kal
unaMnAwv ypapeiou Bewpouv
TNV €EENIEN TNG oTadlodpopiac
WG €va ano Ta nio onuavTika
KPITNAPIA, MOCOOTO UYNAOTEPO
ano eKeivo Tou pyaTikou
NPOOWMIKOU. ZUVOAIKA, auTh N
kaTnyopia epyalopévav
BpioKeTal o€ avTIoTOIXIA HE Ta
KpIThpla nou avalnTda o JEoog
'EAAnvac epyalduevoc.

EPYATIKO NPOCWIIKO

65%

TOU £pYATIKOU NPOCWMIKOU
Bewpei 0TI 0 HIGBOC &
MAPOXEC Kal TO EUXAPIOTO
£pyaciako nepifailov eival
€€ioou oNuUavTIka KPITHPIA,
akoAouBoUpeva anod Tnv
gpyaciakn otabepdTnTa Kal
aopaieia.

TA NIO CNUAVTIKA XapakTnPIoTIKA

78%

uWPnNAOC HI000C & Napoxec e
0

€UXAPIOTO EPYACIAKO 72%

nepBaMov N 65

duvaToTNTEC EEENIENC 65%
I 56

€PYacIakn oTabepOTNTA Kal 63%

aogakeic I ¢

Icopponia avageoa aTnv 61%
ENAYYEAUATIKNA Kal

npoo'wn"(r'] er'] _ 50%

OIEUBUVTIKG OTEAEXN & ® cpyaTikd NPOoWIKO
unaMnAol ypapeiou



alAayn
£PYACIAKOU
nepIBAAAOVTOC -

|
OTO ENIKEVTPO.
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al\ayn €pyaciakou nepIBArNovToC
avalnTwvTac aA\ov pyodoTn.

1 oTouc 11 'EAAnveG aA\a&av €pyodoTn

9% Twv EAAvwv epyalopevwv ala&av epyodoTn KaTa TO TEAEUTAIO
Moo Tou 2020, 10iaiTepa o €pyalOPEVOl MOU AVAKOUV OTNV NAIKIAKN
oMada 18-34 (péoog 6poc 12%).

EminAéov, To nooooTo Twv epyalohevwv nou okonevsl va aAAa&el
gpyodOTN KATA TO MpwTo €€aunvo Tou 2021 avépyetal oto 22% Kal
apopa Kupiw¢ oTtnv idla nAikiaky opada (18-34 etwv), kabwc Kal
YUVaikeG kal €pyalohEVOUC Mou  OIaBETOUV  UWNAOTEPO HOPPWTIKO
eninedo. 'Ocol aA\a&av epyaciakd nepIBaiov anodidouv PeyaAUTePN
afia otnv €EENEN TNC KapiEPAc, TNV NpPoo@opd OTnV Kolvwvia, To
NEPIEXOMEVO TNG €pyaciac, Tnv nolKINoOMop®ia, TN ¢nun, TNV 1oxupn
dloiknon kai TN Xpnon nio cUyXpovwv TEXVOAOYIKWV HECWV ANO EKEIVOUC
MOoU NapepeIvav oTo id10 Epyaciako nepiBaiiov.

NPOCWNIKEG ENAPEC TNV KOPUPN
Ta nmo ouyxva Xpnoigonolouyeva Kavalid yia ekeivoug mnou avalnTouv
al\ayn epyaciakoU nepIBAAOVTOC €ival oapwc O NPOCWHIKEC EMAPEC
(43%) pe TIC 10To0EAIdEC ayyeAiwv epyaaiac (29%) va kataAauBavouv
Tn 0eUTEPN BEON.

BE

d 2021, eAN\Gda
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TA M0 CNUAVTIKA XapakTNPIOTIKA
alA\aync n napapovneg aTo
£pPYAcIako nepiBaiiov.

: ! : : : (o)
000! eNBupouV va aAAa&ouv epyaciako nepIBailiov DUNAGC LIOBOC & NAPOXEC ;;02
2021 2021
O O guXapIOTO £PYACIAKO 74%
9 /0 ]_ O /0 nepiBabov | 73%
aMa&av £pyodoTn TouC 00wV snnpgdo-rnkav ano Tov . . 75%
TEAEUTAIOUC 6 PIVEC. COVID-19 aAAa&av epyodoTn OuvaToTNTEG EEEAIENG I 652
TOUGC TEAEUTAIOUC 6 WNVEC.
£pYaciakrn oTabepoTNTa Kal 62%
aogaheia I 63%
lcopponia avayeoa oTnv 63%
enayyeAUaTikn kai

NPOCWIK {wr) — 61%

dlatnpnoav Tn 6on
£pYACiag TOUG dooieniBupolvva @ G001 ENIBURODY Va

' ' aMagouv epyaciakod napapeivouv GTo unapyov
TE)\EUTCIIOUC; 6 MNVeG nepIBaiov €pyaciako nepIBalov

* TeheuTaiol 6 Prvec= TeheuTaio pIod Tou 2020. H €peuva Employer Branding Tng Randstad
-]r- 2021 kaAUNTEl TNV XPOVIKN NEPIOdO TwV TEAEUTAIWV 6 PUNVAV (ev avTIBEDEl PE TOuG 12 WveEG

Onw¢ ioxue aTo NapeABov) We aToxo va diapwTioel kAAUTEPA TIG EMINTWOOEIG TNG Navdnuiag gpeuva employer brand 2021, eMN\ada | 16
COvID-19.




n Ta&ivounon Twv Beccwv Epyaciac oTo EMIKEVTPO.

OIEUOUVTIKA OTEAEXN &
unaAAnAol ypageiou

20%

TV JIEUBUVTIKWV OTEAEXWV &
unaAnAwv ypageiou ival npoduol
va aA\a&ouv epyaaciako nepiBariov
TO NpwTO £€auNvo Tou 2021. AuTd
Oev dlaPEPel MOAU ano Tov PEGO OPO
Twv EMvev epyalopévev (22%),

nou npoTiBevTal va aAAa&el epyodoTn.

i

EPYATIKO NPOCWNIKO

TOU £pyaTikoU NPoownikou AAAa&e
£pYaciakod NePIBAANOV TO TEAEUTAIO
g€aunvo Tou 2020. To NocooTO AUTO
gival eEAa@pwe uPnAOTEPO OE
oUyKpIon PE TOV HECO OPO TWV
EANRvov epyalopévav (9%).

¢peuva employer brand 2021, eN\ada | 17



nwc ol epyalopevol oTnv EAAAda
BPIOKOUV VEEG EUKAIPIEG EPYATIAG.

top 5 kavaAia avalfTnong vewv BECEwY Epyaociac,

43%

NPOOWIKEG ENAPEG/ TUOTACEIG 42%

IoTooeAideC ayyeAiwv epyaaiac (n.X. 29%
indeed.com, careernet, careerjet, jobfind)

MECA KOIVWVIKAG OIKTUWGNG
google

linkedin

@ 2021

r

top 3 10TooENI®EC AYYENIWV £pyaciag
*n Baon eival eEaIpeTIKA pIkpn yia To 2021

top 3 KAvaAId KOIVOVIKAC SIKTUWONG
*n Baon €ival eEaipeTikd pikpn yia To 2021

® 2020



OTO ENIKEVTPO.




covid-19 kal o avTiKTunog
oTnNV ayopa £pyaaciac.

n duvaTtoTnTa €€ aNooTACEWC £pyaciac OswpeiTal n nNio GNUAvTIKA

Movo 1o 38% Twv EAAVwV epyalopevwy Bpiokel EAKUOTIKR Tn duvaTtoTnTa
€€ aNOOTACEWC £pYaAciac, YEYovoc rnou kabioTa To KPITAPIO AuTO w¢ eva anod
Ta AlyoTepo onpavTika. O1 yuvaikec kai ol epyalOpevol nou dIaBETouv
UWPNAOTEPO HOPPWTIKO €MINEDO EXOUV TNV TACN va KATATAGOOUV AUTO TO
KPITAPIO WG NIO oNHavTiko. QoTd00, Yia Toug idlIouc auTd NAPaApEVEl
AIYOTEPO EAKUOTIKO O€ Ooxeon Me aAAa kpitnpia. Tooo ol epyalduevol
NAAPOUC anacXoAnong 0co kal ol epyalOevVol HEPIKAG anaoxoAnong
Bewpouv €Eicou onuavTikn TNV €€ anooTACEWG £pyaAcida.

ol Yiooi ano Touc epyalopevouc Eskivnoav va epyalovtal (nNepIcooTEPO) €€
anooTACEWC KATa Tn diapkela TnG navonuiac COVID-19
Ano 1o 48% Twv epyalopévwy nou Eekivnoe va epyaleTal nio evraTika PE TO
MOVTENO TNC €€ aNoOTACEWC £pyaciac, To 52% €€ auTwv CUPMETEIXE OTN
ANWn TNC ano@aonc, o€ avTiBeon Pe To 48% Twv pyalopevmV nou dev eixe
kapia epnAokn oTnv anogaocn autr. To 50% Twv avdpwv kal To 45% Twv
epyalopévwy nou d1IabETouV UYNAOTEPO HOPPWTIKO €MiNedO CUVEXIOAV va
gpyalovTal kavovika, o€ avtiBeon Pe To HOAIC 31% TwV YUVAIKWV Kal TO
29% TwV £pyaloPEVWV UE PEON eKNaideUoN.

BE
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€€ aNooTACEWC £pyacia AOyw

covid-19.

ApxioaTe va epyaleoTe (NEPICOOTEPO) €€ ANOOTACEWC AOYW TNG

kpiong COVID-19;

val (anokAEIoTIKA)

val (MEPIKAC)

oxl

aéUvqm N €€ anooTAcEWG
epyaoia

duvaTov, aA\d PNV ENITPENTO
ano Tov pyodoTn

r

eA\Gda

16%

Twv epyalopévwv nou dnAwoav
oTI epyalovTal

€€ anooTAoEWC, TO KAVOUV HE
OIKr) Toug andpaon.

H emippon 1 oxi1 oTnv andégaon va
€PYacToUV NEPIOTOTEPO EE
anooTACEWC €ival UWPNAOTEPN
METAEU TNG vedTEPNG NAIKIAKNG
opadac (28%). EmnAgov, eival
Kupiw¢ ol epyalduevol Pe uwnAOTEPO
HOpQwTIKO €MiNedo nou apxioav va
epyalovTal NEPICOOTEPO €€
anooTacEwG,

EUpWIN

23%

TwV £pyalopévav nou dnAwaoav
oTI epyalovTal

€€ anNooTACEWC, TO KAVOUV HE
OIKr TOug anogaan.

E€eTalovrag Ta dedoyéva oTnv
Eupwnn, dev napatnpoupe
ONMAvTIKEG OIAPOPEG HETAEU TWV
KOIVWVIKQV Kal dnpHoypapIkwv
XAPAKTNPIOTIKWV OXETIKA HE TNV
anogaan va epyacTouv €€
anooTacswc. O1 NepICoOTEPOI
Eupwnaiol epyalopevol (40%)
UMoXPEWONKav va epyacTouv
nePICOOTEPO €€ ANOOTACEWG and Tov
£pyodOTn TOUG r/Kal TIC apXEG.

Movo To 1% Twv epyalopévwy nou
MMOPEi va epyacTei ano To oniTi dev
TOUG EMITPANNKE anod Toug
£pY0dOTEC. To 22% Twv BECEWV
gpyaoiag Twv epyalopEvay eival
OUVOEDEPEVEC E Ta KTipIa Kal TIC
£YKATAOTACEIG, YEYOVOG Mou kabioTa
adlvarn Tnv gpyacia anod To oniTi i
ahhou.

'Eva noAU pIkpd NooooTo Twv
Eupwnaiwv nou Ba pnopoucav va
€pyacTouv ano To oniTl 3V TOUG TO
ENETPEYPE 0 £py0dOTNG TOUC (2%). MNa To
28% Twv Eupwnaiwv, n epyacia anod To
oniTi ival aduvatn, kabwg n epyacia
TOUG €ival ppnkTa GUVOEDEPEVN HE TA
KTAPIA Kal TIG EYKATAOTACEIG, TO OMoio
apopd ouXVOTEPA TOUC £pyalOPEVOUC
XapnAoU poppwTIkoU eninédou (40%).




N Kkataotaon TnG anacxoAnonc aAlalel Aoyw

covid-19.

Mw¢ n navonuia covid-19 aAAa&e Tnv kaTaoTaon anacxoAnong Twv epyalopevmv

ouvéxioav va epyalovTal Kavovikd
£pyalovTal NEPICTOTEPEG WPEG
epyalovTal AIiyOTEPEG WPEC / HEIWMPEVOG
MI060G

QavooTOAN

avepyol

alo

dev epapudleTal

NEPICOOTEPOI ANO TOUG PICOUC
gpyalopEvouc €idav TNV pyaciakn
TOUC KaTaoTaon va aAAalel

55% Twv gpyalopévav €iTe TEBNKav o adeia
Aveu anodoXwV €iTe EUEIVAV AVEPYOI EITE
£pYAcTNKaV e OIAPOPETIKO WPAPIO aAnod TO
ouvnBIoHEVO €iTe yia AAAoug Adyoug gidav
TNV KaTtadoTaon TnS anacXoAnong Toug va
al\adel Aoyw Tng navonuiac.

To uwnAOTEPO NOCOOTO OCWV EUEIVAV
avepyol NTav YeTa&l Twv yuvaikwv (18%)
Kal Twv atopwv nAikiag 18-24 eTwv (20%).

O1 piooi epyalOpEVol, WOTOC0, GUVEXIOAV va
epyalovral kavovikd. AuTo IoxUel 101aiTepa
yla Toug avdpec (50%), yia Ta aTopa nAikiag
35-54 eTwv (50%), kaBw¢ kal yia Toug
gpyalOPEVOUC e UPNAOTEPO HOPPWTIKO
eningdo (45%).

r

€UpWN

39%

TWV EPWTNOEVTWV EXOUV el
TNV €pYAcIaKr| TOUG
KataoTaon va aAalel Aoyw
NG navdnuiag COVID-19.




PoBoc anwAeiac epyaciac To 2021
npoBupia aA\aync epyaciakou

L]
nepIBAAovTOC.
76%
uUWNAGG HIoBOG & napoxe
PIVOS HOR S O ¢
€UXAPIOTO EPYACIAKO 80%
2 9 0) /O 1 O 0 /O nepiBaMov [ 74%
: : . . 71%
TwV gpyalopevwy nou TwV gpyalopevuv rnou dev duvaToTNTEG EEENIENG ———
' ' ' ' ' ' (o}
(poBouvTail oTI Ba xacouv (poBouvTal OTI Ba xaoouv TN
™ Gégn gpyaociac TOoUg, Beon :epyaoiaq TOUG, Ioopporiia avapeoa oty 61%
oxedialouv va aAagouv oxedialouv va alagouv ENAYYEAATIKT KAl MPOCWIKT —————
£pyaoiako nepiBaMov péoa  epyaoiakd nepIBarov péoa Gon
OTOUC EMOUEVOUC 6 UNVEC. OTOUG EMOHEVOUG 6 LINVEG. €pyaciakr oTabepdTNTa Kal 51%

aopahelo ———

*eNopevol 6 pPnveg = npwTo €§aunvo Tou 2021. H épeuva Employer Branding Tng Randstad

2021 kaAUnTel TO XpovikO dlaoTnpa 6 pnvav (ev avTiBeoel pe Toug 12 prveg onwg ioxue oTo EpYCIC(')LIENOI rnou ® €pYCIC(')LIENOI nou Oev
napeABov) pe oTdxo va SlapwTioel kKaAUTEPA TIG ENINTWOEIG TNG Navdnuiag COVID-19.

avnouyouv yia TV avnouyouv yia TNV anwAeia
anwAeia Tng 6€ong TNG B£0n¢ epyaociag Toug
£pYaoiac Toug

-
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npoBeon aAAaync epyaciakou NepIBAAAoOvVTOC
yla 000UC EnNnPeacTnkav ano Tov covid-19.

npoBupia

2021

22%

npoTiBevTal va aAAa&ouv epyaciako nePIBAAoV Toug
EMOKEVOUC 6 MINVEC.

O0WV €NNPEAOTNKAV ano TIC eniNTwoelg Tou COVID-19
npoTiBevTal va aAAa&ouv epyaciakd nepIBAAoV Toug
EMOPEVOUC 6 N VEC.

*gnopevol 6 PAVEG = NpwTo €EAaunvo Tou 2021. H €psuva Employer Branding Tng Randstad 2021 kaAUnTel To
XPoVvIKO dIAoTNHa 6 uNvav (ev avTiBEDEl Pe TOUG 12 WAVEG ONWG ioXUE OTO NAPeABOV) HE GTOXO va dIAPWTIOEI
kaAUTEpa TIG ENINTWOEIG TNG Navdnuiag COVID-19.

-

>TnNV NEPINTWAN NOU N EPYACIAKN KATAOTACN KAMOIOU EXEI
aAAa&el Aoyw Tou COVID-19, n npoBeon aA\aync Epyaciakou
nepIBaAAovToC €ival onuavTika upnAoTtepn (31%) ano
£KEIVOUC NMou anAw¢ eniBupolv va aAAa&ouv epyodoTn
(22%).

O Tponog e Tov onoio ol 'EAANveC epyodOTEC unoaTnpIEav
Kal avTIMETWNIoAV TNV navonia €ixe O€TIKO avTikTuno oTnv
apooiwon Twv epyalopevwy. ZUVOAIKA, TO 53% Twv
epyalopevmv aiobaveTal NepIooOTePn OECUEUCN ANEvVavTl

oTov €pyodOTn Tou o€ avTifeon pe 1o 11% ekeivwv nou
alo6avovTal GUYKPITIKA AIYOTEPO apoaiwpEvol. EmnAgoy, ol
gpyalopevol nAikiag 18-24 etwv (19%) aioBavovTal AiyoTepo
APOCIWUEVOI OTOV EPY0DOTN TOUC,

Mapado&wc, napatnpeital uPnAOTEPO €ninedo apoaincng
METAEU TwV epyaloPEVWV MOU NTAV UNMOXPEWUEVOI VA
gpyalovral €€ anooTaoewc (57%) o€ oUYKPION HE EKEIVOUC
OTOUC OMoioug N anogaan auTn ATav OIKAG Toug MIAoYN
(36%).
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PoBoc anwAeiac Beonc epyaaciac
T0 2021 AOoyw TnC navdnuiac

(pOBoc anwAeiag B€onc epyaaiag

H navdnuia COVID-19 npokdAece €vrovn avnouxia PETAEU Twv
epyalopEVWV OXETIKA HME TNV aocpaleia kal Tn d1atnpnon Twv
Beocwv gpyaaiag Touc. O1 epyalOPevol pwTHONKAV OXETIKA PE TO
NOCO avnouXouUV Yid TO EVOEXOUEVO va XAoouVv Trn OOUAEIG TOUG TO
2021 Aoyw TnG navonuiac.

>Tnv EAAada, 1o 35% Twv gpyalopevav dONAWOE OTI AvnOUXEi yia
TNV anwA&gia TnG 6€onc epyaciac Tou. MaAioTa, o€ PeyaAUTEPO
NOCOOTO AUTO NAPATNPEITal OTIC yuvaikee (40%) kal OTOUG VEOUG
18-34 eTwv (Mecoc 6poc 40%).

To 29% Twv gpyalopevwv nou gopaTal ANwE Xaoel TNV epyacia
Tou oxedIalel va ala&el epyaociako nepIBAl\ov To NPWTo EAPNVO
Tou 2021, evw povo 1o 10% Twv epyaloPeVmV Nou OV avnOUXEI
MANWG Peivel avepyo npoTiBeTal va aAAa&el Bon epyaaiac.

Ano Tnv aAn nAeupad, 1o 41% Twv epyalopevwv otnv EANGda dev
(poBaral kaBoAou 0TI Ba xaoel Tn OOUAEIQ TOU (PETOC.

: BA
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apooiwaon OTOUC EPYODOTEC
kaTa Tn dIapkela TNE navonuiac.

A@oaoiwon oToug Epy0dOTEC UE KPITNPIO TNV UNOCTAPIEN TWV
epyalopevwv kata Tn didpkeia Tne navonuiag COVID-19

@ 1- A\ydTeEpo aPooIWHEVO
2
3
0/,40 ® 4
4% 4% 2% ® 5 - NEPIOOBTEPO APOOIWHEVOL
@® dev yvwpilw

epyaleTal anokA€IoTIKA
€€ aNOOTACEWC

55% rwv epyalopévayv, nou
epyalovTal yovo and To oniTl, €ivai no
aQOCIWHEVOI OTOV £pY0dOTN TOUG AOYW
Tou Tpdnou diaxeipiong TnG kpiong Tou
COVID-19.

epyaleTal PEPIKWC
£€ aNooTACEWC

52% Tov epyalopévav, nou
epyalovTal ev HEPEl anod To ONiTI, ival
Mo APOCIWHEVOI OTOV EPYOdOTN TOUG
AOY® Tou TPOMou dlaxeipiong TNG Kpiong
Tou COVID-19.

UMNOXPEWONKE va

epyaleTal €€ anooTACEWC

57% rov epyalopEVMV, NOU
unoxpewdnkav anod Tov epyodoTn/ apxeg
va gpyacTolv and To oniTl, ival nio
aQOOCIWUEVOI OTOV £pYOdOTN TOUG AOYW
TOU TPOMou dIaxeipIong TNG Kpiong Tou
COVID-19.

epyaleTal kat’ eniAoyn
£€ ANOOTACEWC

36% ov epyalopévmv nou
anogdacioav va epyacTouv anod To OniTi
€ival Mo apoaoIWPEVOl OTOV EpY0dOTN
TOUG AOY® TOU TPOMou diaxeipiong TnG
kpiong Tou COVID-19.

L




ac JIANOOULE.

H €peuva pac e€xel NOANEC XPNOIUEC aAAa
NOAUNAOKEC NAnpogopiec. Oa BEAape NoAU va
EXOUME TNV €uKalpia va oac kabodnynooOuLs,
va MOIPACTOUME TIC OKEWEIC PaAC Kal va
anavtnoouphe o€ onoladnnoTe anopia n
£PWTNON.

Randstad Hellas
Iwavva Kouvounn
Commercial Manager
ikounoupi@randstad.gr
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T1 BEAouv o1 unoyniol epyalOpevol
TA NIO CNPAVTIKA KPITAPIA Kata TNV €niAoyn €pyodoTn

onuavTika kpirnpia

UWNAOC MI0BOC & NAPOXES
£UXAPIOTO £pYaciakd NepIBArov
duvaTtoTnTeg €EENIENG

€pyaoiakn oTabepdTNTA Kal AoPAAeia

I00pponia avageoa oTny enayyeAaTikn Kai
npoownikn {wr

eknaideuon

ao@aléc nepIBaAov epyaciag kata Tn
diapkeia Tou COVID-19 ***

OIKOVOIKI) 0TABEPOTNTA KAl EUPWOTIA
TONOG £pyaociag
€VOIAPEPOV NEPIEXOHEVO EQYATIAG

avtanddoon oTnV Kovwvia

duvaToTnTa €€ ANOCTACEWS pyaociag/
€pyaociac and To oniTi ***

VEEG TEXVOAOYIECG
1oxupn dloiknon

NOAU KaAr @run

noikoAopop®ia avBpwnivou duvapikoU Kai
XWPIG anokAEIoHoUG pyaaciako nepiBaAlov

77%

73%

w w
R
> | &

35%

35%

£UpWNN
2021

67%
64%
52%
62%
60%

48%

41%

50%
41%
48%
36%

41%

34%
35%

35%

eA\ada eAGda
2020 2019
01 uwnAOG pIGBOC & NAPOXEC 01 uwnAOG HIoBOG & NAPOXES

02 euxdapioTo pyaaiakod nepiBaihov 02

03 duvaToTNTEG EEENIENC 03
4 €pYaciakn oTabepOTNTA Kal 04
ao@aeia
Ioopponia avapeoa atnv 05

ENAYYEAUATIKN KAl Npoownikn {wn

06 euehigia ** 06
OIKOVOUIKN) 0TaBgpOTNTA Kal 07
€UpWOTIa

, 08

08 eknaidsuon

, ) 09
09 TOMoOg epyaciag
10
10 avranodoaon oTnv Kovevia
11
11 evdiagépov nepieXOevVo epyaaciag
12

12 noloTIKA npoidvTa **

3 Xpron TeheuTaiag yeviag 13
TEXVOAOYIa 14
14 noAU kaAr) enun 5

15 1oxupn dioiknon

noikoAopop®ia avepmnivou 16
16 duvapikoU Kal Xwpi¢ anokAsiopoUg
£pYaciako nepiBaov

€uxdapioTo €pyaaciakd nepiBaiiov
duvatoTnTeG EEENIENG

€PYAcIakn oTabepOTNTA KAl AOPAAEIa

Ioopponia avapeoa aTnv eNayyEALATIKN
Kal npoownikn {wr

eueNi§ia **

eknaideuon

TONOG £pyaaiag

OIKOVOUIKI) OTABEPOTNTA KAl EUPWOTIA
evOIAPEPOV MEPIEXOUEVO £pYATIAC
MoIOTIKA MpoidvTa **

XpNon TeAeuTaiag yeviag Texvoloyia
avtanodoon oTnv Kolvwvia

NoAU KaAr @run

1oxupr| dloiknaon

nolkoAopop®ia avepwnivou duvayikou
Kal XWPIG anokAEIoHoUC Epyaciakd
nepiBaiiov

+ ouykpivovTag 1o 2021 pe Ta nponyoUpEva £Tn, NPENEI va ONUEIWBEl OTI N €pWTNCN AUTH TPOMOMOINBNKE yia va Ynopolv ol EpwTNOEVTEC va gival o BEan va enAéEouv eAelBepa doa
-]r- KpITpia Bewpolioav onUavTika ano €vav KataAoyo 16 dIapopeTIKMV KPITNPIWY, EVM TA NPONYOUKHEvVa £TN NTAV UNOXPEWHEVO! va eMIAEEOUV akpIBw¢ 5 and Ta 16.

***gpeuvaral povo 1o 2021 **dev epeuvaral To 2021



onuaocia Twv KpIrnpiwv EVP
UE Baon TO YeVOC.

. . . 75%
uWnAOC MIocBOC & Napoxec 29%
. . . 68%
€EUXAPIOTO EPYACIAKO NeEPIBAlAov 29%
. . 64%
ouvaToTNTEG €EENIENG 20%
0
€pYaciakn otabepdTnTa & aoPaieia 61%
67%
Icopponia avapeoa oTnv eNayyeAUaTikn Kai 58%
npoownikn {wn 65%

eknaideuon

aoPal&g NepIBAAOV epyaciag kaTta Tn
didpkela Tou COVID-19

OIKOVOUIKN 0TABEPOTNTA KAl EUPWATIA

r

® avrpag
® yuvaika

. , 36%
TONOG pyaaiag 43
. : : 38%
evOIAPEPOV MEPIEXOHEVO Epyaaiag 43%
avTanoedoon TNV Kovwvia 34%
46%
0]
ouvaToTnTa €€ ANOOTACEWS £PYATiAC 34%
42%
. . 40%
VEEC TEXVOAOYIEC 36%
L 36%
IoXupn enun 350,
. Co 36%
NOAU KaAn ¢onun 339
noikoAopopia avBpwnivou duvapikou Kai 25%
XWPIC anokAEIoHoUG epyaaciako nepiBariov 38%



onuaocia Twv KpIrnpiwv EVP

v v ® avotam
e Baon Tnv eknaidsuon. ® péon
XaHNAN
uwnAoC HI0B0¢ & Napoxeg 74% TONOG €Epyaciac 39%
EUXAPIOTO EPYACIAKO NeEPIBAAOV 73% EVOIAPEPOV NEPIEXOMEVO EPYATIAG 38%
duvaToTnTeg eEEAIENG 62% avTanddoon oTnv Kovwvia 40%
65% : : 0
£pyaciakn oTabepdTnTa & aoPaAeia = 64% 5UV°T°THESYEGEO?GHCOOT°GE“)Q =340/30 Yo
Icopponia avapeoa oTnv = 63% , , = 39%
eNayyeAUATIKR Kal NPoowrnikn {wh >8% VEEG TEXVOAOYIEG 35%
. 50% 37%
ao®ahéc nepIBAANOV epyaciac kata =4§;g% , o = 35%
N diapkeia Tou COVID-19 MOAU KaAn @nun 34%
OIKOVOMIKR 0TaBepdTNTA Kal 410;17% noikoAopoppia avpwnivou 32%
EUPWOTIa ° duvapikoU Kal XwpiG anokAEIGHOUC = 31%

€pyaciako nepiBaiiov

-



onuaocia Twv KpIrnpiwv EVP
ue Baon Tnv nAikia.

UWNAOG MIOBOC & NApoxEC

€UXAPIOTO £pyaaciako nepiBariov

duvaTtoTnTEG EEENIENG

€pyaoiakn oTabepdTnTa &
aopdaheia

Icopponia avapeoa oTnv
ENAyyeAUATIKA kal npoownikr {wn

€knaideuon

ao@PaA&C NepIBAAov pyaciag
kata Tn didpkela Tou COVID-19

OIKOVOUIKN 0TaBepdTnTa &
EUPWOTIa

r

71%
75%

82%

73%
75%

72%

69%
68%

62%

54%
63%

64%

61%
60%

60%

53%
49%

43%

49%
47%

46%

35%
40%

61%

TONOG £pyaaiag

evOIaPEPOV NEPIEXOMEVO EPYATIAG

avtanoddoon oTnv Kolvwvia

duvaToTnTa €€ ANOOTACEWC Epyaciag

VEEG TEXVOAOYIEG

loxupn dloiknan

MOAU KaAn gAun

noikoAodoppia avlpwmnivou

duvapikoU Kal Xwpic anokAEIopoUG
€pyaoiakod nepiBaihov

36%
40%

42%

41%
43%

43%

47%
43%

39%

39%
40%

35%

37%
34%

48%

39%
33%

36%

30%
34%

46%

42%
33%

22%

@ 18-24
® 25-34

3554
@ 55-64



nwc ol epyalopevol oTnv EAAada

avalnTouv veec BeoEIC epyaaiac.

dnuUoPIAN kavaAia avalntnong pyaaiac

Ta kavaAid nou XpnolgonolouvTal kata Tn dIapKela TNG

43% avaliTnonc  €pyaciac  €ival 1@ PEOA  KOIVWVIKAC

NPOOWNIKEC ENAPEC/ GUOTAOEIC
42% dIKTUWONG Kal ol I0TOCENIDEG ayyeAIWV Epyaciag

I0TOOEAIDEC ayyeNwV epyaoiag (e.g.

indeed.com, careernet, careerjet, jobfind) o , ,
*n Baon €ival noAu pikpn yia 1o 2021

MECA KOIVWVIKNG OIKTUWGNG
google

linkedin

ETAIPIKN I0TOOEAIDA
ETAIPEIEC OTEAEXWONG

ONUOOCIEC UNNPETIEC YIA TNV anacXoAnon

. 2021
‘ 2020

YPAPEIQ EUPECEWC EpYATIAC
ypageia diacuvoeonc NavenioTnyiou

-\ £kBeaN evnUEPWONC YIa BETEIC epyaaiag




napapTnua 2
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avTiAnwn TnS NPocPopPac TWV EPYOOOTWV

oTnv €AAada.

KaTtavowvTacg To xaoua PeTa&u

TOU TI B€Aouv o1 epyalOpevol
Kal Tou TI NIoTEUOUV OTI
NPOCpEPOUV Ol EPYODOTEC,
KNopoUlE va a&lonoinooupe
NOAUTIMEC NANPOPOPIEC YIa
Tov oxedlaouo Tou employer
brand.

EminA€ov, n GUYKPITIKN
afloA0ynon o€ oxEon KE TO TI
avTiAauBavovTai ol
gpyalouevol 0TI ToUC
NPOCpEPEI O GNUEPIVOC TOUC
£pyod0TNC NAQICIWVEI
KaAUTEpa TO XAoua nou
NPENEl va YEPUPWOEI.

-

a&loAoynon Tou Twpivou
gpyodoTn

1 aoPaAec nepIBANAov kaTa Tn
diapkela Tou COVID-19

02

03

04

05

06

07

08

09
10

NOAU KaAn @nun
OIKOVOMIKI 0TaBepdTNTA KAl
EUpWOTIa

£pYaciakn oTabepOTNTa KAl
aopaAsia

EUXAPIOTO EPYACIAKO nepIBAllov

Icopponia avayeoa oTnv

ENAYYEAUATIKN  Kal npoownikn {wn

avTanodoon oTnV Kovwvia

UWNAOG HIGBOGC & NApoxEC

duvaToTnTEG €EENIENG

YEVIKN avTiAnywn Twv EpyodoTwV

oTtnVv EAAGOa

01

02

03

04

05

06

07

08

09

duvaTtoTnTa €€ anooTacewc epyaciac 10

OIKOVOUIKN oTaBepOTNTa Kal
gupwaTia

aoPalec nepIBarov epyaaiac kaTda

N didpkeia Tou COVID-19
NOAU KaAn nun

£pyaciakn oTabepoTnTa KAl
ao@daAeia

OuvaToTNTEG EEENIENC

EUXAPIOTO £PYACIAKO nepIBAllov

UWPNAOC HIoBOC & NAPOXEC

lcopponia avayeoa oTnv

ENAYYEAUATIKN Kal Npoowmnikr {wn

avTanodoon oTnV Kolvwvia

01

02

03

04

05

06

07

08

09

duvaTtoTnTa €€ anooTacewc epyaciac 10

NPOQiA Tou 13avikou
gpyodoTn

UWNAOC HI0BOC & NApoxec
EUXAPIOTO EPYACIAKO NePIBAAAov

duvaToTNTEC €EENIENG
gpyaciakn otabepdTnTa Kai
ao@aleia

lcopponia avapeoa oTnv
ENAYYEAUATIKN Kal Npoownikn {wn

aopaAec nepiBai\ov epyaociac kartd
TN diapkeia Tou COVID-19

OIKOVOMIKN oTaBepdTNTA KAl
EUPWOTIa

avTanodoaon oTnv Kovwvia

duvaToTnTa €€ ANOOTACEWC EpYATiac

NOAU KaAn @nAun




avTiAnwn TnG NPocPopPac TWV EPYOOOTWV

oTnv €EAAada kai Tnv eupwnn.

-

H katavonon Tou XAaopaTtoC WETAEU Tou TI €mBupoUlv ol epyalOPevol Kal Tou T
moTelouv OTI NPOOPEPOUV 01 £pyodOTeC oTnV EAAGDA kal oe OAO TOV KOOMO NAPEXEI

NOAUTIMEC MANPOPOPIEG YIa TNV 0IKOOOUNON MIAC I0XUPNG EPYODOTIKNG PAKNG.

ol epyodoTeC oTnv EAAGDa
NPOC(EPOUV

01 oIKOVOMIKR oTaBEPOTNTA KAl EUPWOTIA

) aoPaleg nepiBArov epyaciag katda Tn
didpkela Tou COVID-19

03 noAU kaAn @nun

04 epyaoiakn oTabepdTNTa KAl aCPAAEIa
05 duvaToTnTeg €EENIENG

06 euxdapioTo £pyaciakod nepiBai\ov

07 uwnAOC HIoB6C & NApoxeg

8 loopponia avayeoa aTnv
ENAYYEAUATIKA Kal npoowmnikr {wn

09 avtanodoon oTNV Kolvwvia

10 duvatoTnTa €€ anooTACEWG £pyaciag

ol €pyodOoTeG oTnV Eupwnn
NPOCPEPOUV

01 oikovopikfy 0TaBePOTNTA KAl EUPWOTIA
02 epyaoiakn oTabepOTNTA KAl A0PAAEIa

03 noAU kaAn @nun

4 aoPaAeg NepIBAAov epyaciag kata Tn
diapkeia Tou COVID-19

05 duvaTtoTnTeG EEENIENC
06 euxapioTo £pyaciako nepiBallov
07 uywnAog HIoBOG & NapoxEg

lcopponia avapgeoa aTnVv eNayyeEALATIKA
Kal npoownikn {wn

09 avrtanodoaon aTnVv Kovwvia

10 duvartoTnTa €€ anooTACEWC £pyaciag



ava TOuEQ.



TOUEIC UE TIC KAAUTEPEC €NIBOCEIC OTNV EAAADA
ue Baon TNV avayvwpicigoTNTa Kal TNV EAKUCTIKOTNTA.

uwnAo
@ (PapUaKEUTIKA
gvepyela - kalolpa
METAMEUTIKN TnAENIKoIVaVieG/TEXVoAoyia
. NANPOPOPILY
- TOUPIGHOG HETAPOPEC/PopTia
MNXAVIKN/KATAOKEUEC l .

E _\ TUXEPA Naiyvia NAEKTPOVIKA MpOoiovTa

= Blounxavia/KaTaokeUEC
-C¥) /. [

= KaTavaAWTIKG ® fmcg .\_ TPANEQIKEG/AOPANOTIKEG

E npoiovta uyaia UNNPETIEG

- ® TPO(P'“G @ EHndpio

X

'(5 unnpecieg avlpwnivou horeca

duvauikou ' ' Niavikd epnopio- €idn
ENIXEIPNUATIKEG UNNPEDIEC- COUFIED HApKET onimou
. ' outsourcin
@ unnpeoieg aopaleiag 9 Bi OunXGVIG Tpoq)lpwv Alaviko gundpio- €vduaon
XaUNAO avaAwaiua npoiovTa
XaHNAD avayvwpIioiuoTnNTa UYPNAS

-

UWNAR avayvwpioiuoTnTd

onuaivel 0TI oI EPYOdOTEC €ival EUPEWG
YVWOTOI OTOV TOUEA TOUG.

UWNAN EAKUCTIKOTNTA

£vVag TopEAG Ke 101aiTEPN EAKUOTIKOTNTA
NEPIEXEI NEPICTOTEPEC EAKUOTIKEC ETAIPEIEC
OUYKPITIKA HE AAAOUG TOLEIC.




Ol ETAIPEIEC PE TIC KAAUTEPEC €NIOOOEIC OTNV EAAADA

ava ToWEQ.

1/3

TOMEQC
01 papuakeuTIKa
02 evépyela & kaloiya

03 TnAenIKoIVwViec/TEXVOAOYia
NANPOPOPIWV

04 TOupIGHOC

05 METAAANEUTIKN

06 PNXavikn/KaTaoKEUEC
07 Tuxepa naiyvia

08 YETAPOPES/ PopTia

09 nAeKTPOVIKA NPOIOVTA
10 uyeia
Be

top 3 eTaipeieg

1
ELPEN ®APMAKEYTIKH
EAAHNIKA TETPEAAIA

Opyaviouoc TNAENIKOIVOVIWV
EAAGSOC (OTE)

Aegean Airlines

EYAATT
ELLAKTOR S.A.
ONAI

Aegean Airlines

Public

IaTpiko KEvTpo

2
DEMO ®apuakeuTIKD
AEH

Intrasoft International SA

Atlantica Hotel Management

Helector
EK TEPNA
INTRALOT S.A.

EANvika Taxudpopeia A.E.
(EATA)

MAaioio

Noookopeio YTEIA




Ol ETAIPEIEC PE TIC KAAUTEPEC EMOOCEIC TNV EAAADA

ava TouEQ.
2/3

TOMEQC

11 kaTavaAwTIKG nNpoiovTa

12 Tpanedikec/acPaMIoTIKES
unnpeaieg

13 fmcg

14 eniXeIpnUATIKEG UNNPETIEG —
outsourcing

15 Biounxavia/KaTaoKeUEG

16 TpOQIUa

17 eunopio

18 horeca

19 ooUnep PAPKET

20 Niaviko gunopIo - EvOuon

r

top 3 eTaipeieg

1

Sarantis (Carroten, STR8, AVA, Sanitas, Prada,
Cartier, Tous, etc)

Tpanela Tnc EAANGdoC
MNAMAZTPATOZ

Cosmote E-Value

Mytilineos Holdings SA (Metka, Aluminium of
Greece, Proterga)

ION A.E.
Estée Lauder

LAMPSA Hotels (Grand Bretagne, King George,
Sheraton Rhodes)

2KAABENITHZ

Aiebviic ABANTIKN EMNE (Admiral, Kappa, Ocean
Pacific, Maui & Sons)

2

Estée Lauder

E6vikn Tpanela TnG EANGSOC
ION A.E.

First Data

EAANVIkG KaAwdia
ManadonouAou - Biounxavia
MMIOKOTWV Kal €100V dIaTPOPNG
Public

Regency Casino

AB BaaoiAonouAog
H&M




Ol ETAIPEIEC ME TIC KAAUTEPEC enidooeIC oTnv EAAGDda

ava TopEQ.,

3/3

TOMEQG

21 NiavikO gunoplo —
€idn oniTiou

22 Blounxavia TpoQipwyv —
alM\olwaoiua npoiovTa

23 unnpeoiec acpaleiag

-

top 3 eTaipeiec

IKEA

Aehta Tpogiua A.E.

ESA SECURITY SOLUTIONS
S.A.

2 3
Praktiker

EAAHNIKA TAAAKTOKOMEIA
A.E. (OAupniog, Tupac, Poddnn)

My Services Security




ol KAG®OI pE TIC KAAUTEPEC enI®OTEIC oTNV EANGdA
ota 3 kpitnpia nou kabopilouv TO EVP.

1/3 top 3 kpiTipIa
TOMEQC 1 2 3
. OIKOVOMIKN oTaBepOTNTA Kal aopaAec nepIBalov epyaaiac kaTta Tn

01 ¢apuakeuTika EUPWOTIA diapkeia Tou COVID-19
02 evépyeia & kauolua :LK;(XS-I#SH arabepotnTa Ka £pyaciakn aTabepoTnTa KAl acPpaAeia
03 TnAENIKOIVWVIEG/TEXVOAOYIQ  OIKOVOUIKI) 0TABEPOTNTA Kal aopaAéc nepIBaiov epyaaiac kaTta Tn

NANPOPOPILV EUPWOTIA didpkeia Tou COVID-19

: OIKOVOUIKI 0TaBepOTNTA KAl aopalec nepIBalov epyaaiac kaTta

04 Toupiapog gUpWOTIa TN di1apkela Tou COVID-19

05 METAANEUTIKA
06 pnxavoAoyia/ punxavikoi

07 Tuxepa naiyvia
08 peTapopeg/popTia
09 nAekTpoVIKG NpoidvTa

10 uyeia

OIKOVOMIKN 0TaBepOTNTA Kal
gUpPWOTIa

OIKOVOMIKN 0TaBepOTNTA Kal
gUpPWOTIa

OIKOVOMIKN oTaBepOTNTA Kal
EUpPWOTIa
OIKOVOMIKN oTaBepOTNTA Kal
EUpPWOTIa
OIKOVOMIKN 0TaBepOTNTA Kal
EUPWOTIa
OIKOVOWIKI oTaBepOTNTA KAl
EUPWOTIA

£pYaciakn otabepOTNTA KAl aoPaAeld

£pYaciakn oTabepOTNTA KAl aoPAAEIa

ao@aleg nepIBAA\ov epyaciac kaTta Tn
diapkela Tou COVID-19
aoPaleg nepIBaiov epyaaiac kaTta Tn
diapkela Tou COVID-19

aopaléc nepIBaiov epyaaiac kaTta
TN diapkeia Tou COVID-19
€pyaciakr otabepoTNTa KAl
aopaleia

aopalec nepIBaiov epyaciac kaTta
TN diapkeia Tou COVID-19

r



ol KAG®OI UE TIC KAAUTEPEC eMOOOEIC OTNV EAAAOA
oTta 3 kpIiTnpia nou kabopilouv To EVP.

2/3

top 3 kpITipIa

TOMEQC
11 kaTavaAwTIKG npoidvTa
12 Tpane(ikEc/acPaAIOTIKEC UNNPEDIEC

13 fmcg

14 enIXEIpNUATIKEG UNNPEDIEG —
outsourcing

15 Blopnxavia/kaTaokeuEG

16 unnpeoieg diaxeipiong avBpwnivou
duvapikou

17 TpoQPIua
18 Niavikd eunopio
19 horeca

20 ooUnep PAPKET

r

1

OIKOVOWIKN 0TaBepOTNTA KAl EUPWOTIA
OIKOVOWIKI 0TaBepOTNTA KAl EUPWOTIA
OIKOVOWIKN 0TaBepOTNTA KAl EUPWOTIA

duvaToTnTa €€ ANOOTACEWC £EpYATiAC
OIKOVOWIKN 0TaBepOTNTA KAl EUPWOTIA

OIKOVOWIKN 0TaBepOTNTA KAl EUPWOTIA
OIKOVOWIKN 0TaBepOTNTA KAl EUPWOTIA
OIKOVOWIKN 0TaBepOTNTA KAl EUPWATIA
OIKOVOWIKN 0TaBepOTNTA KAl EUPWATIa

OIKOVOWIKN 0TaBepOTNTA KAl EUPWOTIa

ao@alec nepIBaiov epyaciac kaTtd
TN diapkeia Tou COVID-19

OIKOVOWIKI 0TaBepOTNTA KAl EUPWOTIA

aoPaAéc nepIBAlAov epyaciac kata
TN diapkeia Tou COVID-19

aopaAéc nepIBalAov epyaciac kaTa
TN diapkeia Tou COVID-19

3

ao@aleg nepIBaiov epyaciac kaTtd
TN diapkeia Tou COVID-19

aoPaAec nepIBAlAov epyaciac katd
TN diapkela Tou COVID-19
aoPaAec nepIBalAov epyaciac katda
TN diapkeia Tou COVID-19

€pYAcIakn oTabepOTNTa Kal acPpaAeid

duvaToTnTa €€ aNOOTACEWG £PYACIAC

aoPaAec nepIBAlAov epyaciac katd
TN diapkeia Tou COVID-19

aopaAec nepIBallov epyaciac katda
TN diapkeia Tou COVID-19
aopaAec nepiBallov epyaciac kaTda
TN diapkeia Tou COVID-19



ol KAG®OI UE TIC KAAUTEPEC eMOOOEIC OTNV EAAAOA
oTa 3 kpiTnpia nou kabopilouv To EVP.

3/3 top 3 kpiTipia
TOMEQC 1 2 3
: L OIKOVOWIKN 0TaBepdTNTA KAl aopaleg nepiBalov epyaaiag

21 Niaviko gunopio — evouan EUPWOTIA kata Tn diapkeia Tou COVID-19

22 Niavikd gunoplo — €idn OIKOVOIKN 0TaBepOTNTA Kal ao@aleg nepIBaiov epyaociac
oniTiou €UpWaTia kata Tn diapkeia Tou COVID-19

23 Biounxavia TpoQipwyv — OIKOVOWIKN) 0TaBepOTNTA KAl aoPalec nepiBaiov epyaaiag
aAM\olwaipa npoiovTa EUPWATIa kaTa Tn diapkeia Tou COVID-19

aopalec nepIBAllov epyaciac  0IKOVOWIKA oTaBepdTnTa Kal

24 UNNpPECieG A0PaAEIag kaTa Tn didpkeia Tou COVID-19  eupwaTia

r



Ol NIO
cAKUOTIKOI

LN




Ol MIO0 EAKUCTIKOI £pYODOTEC
oTnv eA\ada.

top 10 nmio eAkucoTikoi Epy0dOTEC YIa To 2021,

top 10 nio eAkuoTIKoi €pyodoTeC yia To 2020.

01
02
03
04
05
06
07
08

09

10

ManaoTpaTog
Aegean Airlines
ION A.E.

Tpdanela Tng EANGdocg A.E.

ManadonouAou - Biopynxavia pniokOTwv Kal 10wV
dlIaTpoPnC
>KAQBEVITNG

ELPEN ®APMAKEYTIKH

DEMO ®apuakeuTIKn

E6vik Tpanela Tng EAAGBOC

BIANE=

01
02
03
04
05
06
07
08

09

10

Aegean Airlines

EAANvIKR Agponopikn Biopnxavia
>KAQBEVITNG

ION A.E.

Opyaviopog TnAenkoivwviwv EAAGdoc (OTE)

INTRALOT S.A.
Tpanela TnG EANGdOG

Pharmathen

ManadonouAou - Biounxavia pmokoTwv Kai 0wV
dlIaTpoPng

AveEapTtnToc AlaxelpioTnc MeTa®opdc HAEKTPIKNG
Evepyeiac (AAMHE)

-



Ta top 3 kpiTnpia nou kabopilouv To EVP otnv eAAada
Twv top 5 eTaipeiwv.

top 5 eTaipeieg

1

ManaoTpaTtog
Aegean Airlines
ION A.E.

Tpdanela Tng EANad0G

ManadonouAou — Biounxavia

5 MMOKOTWV Kal 10wV

dIaTPOPNC

1

OIKOVOMIKN 0TaBepdTNTA Kal
€UpWATIa

OIKOVOWIKI 0TaBepOTNTA KAl
€UpWATIa

OIKOVOHIKN oTaBepOTNTA Kal
gUpwWaTia

OIKOVOWIKI 0TaBepOTNTA KAl
EUPWOTIA

£pyaociakn otabepOTNTA KAl
aopaAeia

OIKOVOIKN 0TaBepOTNTA Kal
gUpWOTIa

3
£pyaociakn oTabepOTNTA KAl
aopaleia

EUXAPIOTO EPYACIAKO
nepIBal\ov

gpyaciakn oTabepOTNTA KAl
aopaAeia

aopalec nepiBaiov epyaaiag
kata Tn diapkeia Tou COVID-19

r



Mo EAKUCTIKOI EpYOdOTEC TNV EANADA
ue Baon Tnv eAKUOTIKN npoTacn a&iac Tou epyodoTn (EVP).

KpITAPIa Nou kabopilouv TNV

eAkuaTikn MpdTaon A&iag 1 2 3
EpyodoTn (EVP)

UWNAOC HIGB0G & Napoxeg ManaoTpdTtog Tpanela Tng EANad0¢

EUXAPIOTO £pYAcIako nepiBaliov  lNanaoTpdTog Pharmathen

duvaToTnNTEC EEENIENC ManaoTpdaTog Tpanela TnG EANGd0C

Z@ggg:;ﬁ oTaepotnTa Kal Tpanela Tng EANadoC ManaoTpdaTog

lcopponia avapeoa oTnv
ENAYYEALATIKN Kal Npoowmnikn {wn

aopaléc nepIBaiov epyaaiac o
KaTa T SIAPKeIa Tou COVID-19 ELPEN ®APMAKEYTIKH IaTpiko KevTtpo

OIKOVOIKN oTaBepOTNTA Kal

ManaoTpdaTog MAaoTika Kpntng

: Coca Cola ManaoTpaTog
EUPWATIA
avtanddoon oTnV KoIvwvia >kAaBeviTng Noookopeio YTEIA
OuvaToTNTA £F ANOOTAOEWG TELEPERFORMANCE Intrasoft International SA
£pyaciag
NOAU KaAr @Aun ManaoTpdaTog >kAaBevitng

r



napapTnua 3

LN
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.




opyavwaon Tng £peuvac Tou employer brand.

30 eTaipeiec
ava epwTnBEvTa

‘YWWPIlETE auTN TNV ETaIpeia;”:
kaBopilel TNV avayvwpioioTnTa.

yla kaBe Taipeia nou
gival yvwoTn
‘Ba BEAATE va EPYAcTEITE yia auTh

TNV €Taipeia;”:
kaBopilel TNV EAKUCTIKOTNTA

yla Tn yvwoTn
€TAlIpEia

a&iohoynon anod €va oUvoAo
KpITNpPIQV:

kaBopilel To AOyo TNG
€AKUOTIKOTNTAG.

nEBodOC delypaToAnwiag

30 ertaipeiec. KdaBe eTaipeia
yvopifouv  Tn

e KABe epwTnBévTa eu@avidovTal
afioloyeital pOvo and TOUG EPWTNOEVTEG Mou
OUYKEKpPIWEVN €Talpeia.

Ma va diac@aliooupe OTI o AIyOTEPO YVWOTEG eTalpeieg aglohoyouvTal
and enapkr apiBuo epwTnOEVTWY, XPNOIdonoloUKe pia €Eunvn PEBodO
delypaToAnyiag,.

H upéBodoc autr dlao@aAilel OTI o AYOTEPO YVWOTEG ETAIPEIEC
napouaialovTtal o€ NePICOOTEPOUG EPWTNOEVTEG, WOTE va €MITEUXOEI £va
enapkeg deiypa. Me autov Tov Tpono, n épeuva Employer Brand Tng
Randstad e€aogalilel a&idnioTeg nAnpoPopieg TOOO yia TIG YVWOTEG OG0
Kal yia TIg AIYOTEPO YVWOTEG ETAIPEIEG,

KpITNPIa

kGOe eTaipeia a&loloyeiTal Ye Baon:

01 olkoVOMIKr 0TaBepOTNTA Kal EUPWATIA

02 aopalég nepiBalov epyaaciag kata Tn

dldpkeia Tou COVID-19

03 NoAU KaAn @run

04 gpyaociakr oTabepOTNTA Kal AoPAAEId

05 duvaToTNTEC EEENIENC

06 avranddoaon oTnv Kolvawvia

07 duvaToTNTa £€ ANOCTACEWE £pYATIAC

08 guxapioTo pyaaciakd nepiBaiiov

09 100pponia avapeoa aTnV ENAayyeAUaTIKn

Kal npoowmnikn {wn

10 uwnAoG HIoBOG & napoxeg

KANTAR

Ma Tnv €peuva auTn, n Randstad ouvepydoTnke pe Tnv Kantar, £&va anod Ta peyaAUTtepa dikTua nAnpo@dpnong Kai napoxnc
OUMBOUAEUTIKGOV UNNPECIQV OTOV KOOO.

r
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human forward.



